Perfect

jin Print

Spending big bucks
on advertising won't
guarantee success
in promoting your
stallion, service

g/ orproduct. Itis
) o r knowing how to
best spend your
promotional dollars
that will make a
difference on your
bottom line.

By Jill J. Dunkel
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dvertising. 1t's a viral past of any bosiness, and, done
well, cam being in and masncain o thrivieg dieot base,
Dane poorly, 1t cxm do ot the tpgronsee.
Advertning can be cxpessre— phoss shoot, logn devign
andl ol heshgm o) aded up Thar on why ot o impeetant that you knos
whor akes an effective sl amd got the ot Sor your mcestment

Determine Your Goals

Ty create am ¢ffecuve advermement, yom e Sewe doode cuxcrly
whirt yous hopee (0 schieve. Swre, you want 10 dowy bosiness to yoer
boese oo prosdect, ba v hat iskes your product usigec?

*Everybody & 2 letle defferent and may et huve the sene wdes
i ™ savs Camm Faich of the Pacific Raage Design Goosp in
Clements, Cabformin, “Perbapn o stallion owmer wants 10 gonerne
brentncns by focuing oo his stallion’s bleodiine, or maybe o the
pervonal tosch the owner provides that will brang kis contormen
hack, Maybw 2 log win will casch the readers cye, or the ponele
persiomalay the horse passes om b hn ofpramg s sapertant in
mtheting the horse ™

Deana Huff Owen of Besmstorm Creasrve Geongy, in Merifan,
Masadsappe, adds * It really critical to know your obgecerve. Ix soces
wor shengde, b b very lingertant 1o know junt what you're mnving 1o
achieve "

Fanick sayy 1t alvo tmperriant (o andeostand where pome praadocy
o boese fine in the market you are targeting. I you van 2 boose the
excels im 2 small miche murker, doade how yon can hrmaden your -
preal 1o e pooprie

“Cresse o repettation G ypoutrsedl,” she s, “1hes iy ot be the
hent atallion or vely horse you o, Gt ey hargg for yome ek by
devedoping e wif ogunure.”

Photography, Photography, Photography!

Never, ovet shinegrom pood photograpy. That & the advice of # bow
of grapdic dewgrers wh specialor in eguine advertivng.

“An ol s only as goosd o vhe chemenes 8.7 wys Debbie Roberny
of Sprees Exguanse Marketing sl Proosotms, based in Faalating Owe
(4500

‘t\hm!y Brvenley of Brurvdey Managemness Govmp in Fhoesis, An
PR, MR

“1The entive sl degennds om 2 goond phono,”™ ahe srs “Tr's i gomg
o bemefit yoe progtan oo your hoese i e phetos are Baery, can are
cxm o, 1f e rodution in lusld, or if e e s standing inoserealy
The ipmabity of your trmages will make the 24"

GG Pk of Park Place Enterpmses in Forr Wand, Texas, )
vises ot simply pedng i yomr backyand aml taking o paovere of your
boese

“You want & profosienally taken photograph,” Pack soyn. *1lire o
pros IS great of yoo cos plan wiedl snvsagh in advance 1 have wimonng
come for the Ay and take enmugh prorsres Toe several ads, Thar way
it moee cont effective. You might pee cnoegh pacteres for & couple
yeary’ woeth of sl ®

Aad remember thae, thasks o Supped wmen, masy mure owneny
W Bever sew o aBom e paraon

“Makic vere he books b best 10 v proaretumal materiah,” says
Dicrasis Taybor of Bag Country Componications m Klamaeh Falls,
Orggon. * The hoese shoudd book Mg he's wallang i 3 halter caw

A8 PERFOBMANCE MORSE Lo NNT

Mbove left] Evan hocse showa can stlios & brand i ther sdvertaing. Cach
poox, an artint provices & colorhd panting for Rsarg By The Ray In Woodude,
Caiboma, 200 the ¥how hat Bad i Mo bad 1ha (0t 0t

FEgpt] s il st ordy bt the show bussed o= B3 beond idevtty of the
parting and bright colors, Bt & slso Incorporstes important shom imfonrmescs
i Bhe and black boome. The colored Bases ser e 1oux apart, which allows 4o o
lpe amcnnt of 1aat WiNeS apgeaing ANeed

M oot yom're defeammy the purpese and wanting your money.”

Utiliee defferem poses sod buckgroends during & phoos sevacn
Take 2 poond condormarmnn shon, & hoad shaor, peamares of yomr hors
working, prorares sebdbod snd sornad@el, aml pemsildy peotires of bom
renmng (rec in the pasere,

“Pay siention so your lackgreund,™ sdvses Tonhe, *Dony wle
pectrres i the winrer wless yon absolmely have v Your horse
and your Backprownd doa't book s goosd. The light s 00t o pad,
wither.

‘P shenl. Take pictures for neat years hreedmg sesnon in
Jure o July. The borsex look good sl v have the oo 10 do it
Breedmg wasem w over, and, rypacally, dotographers and graphi
design apences are i s by amd huve mece time 1 work un
pune pwinfuee”

M wioree » your taly opporseniny v take pictunes of your horse,
Roberss sapgests nang an scwen pictare broms & show. M you scal »
vonformation ot i the wimtor, stamd the bearse on Macksop with «
pain back gromnd behind Mm

“Then | can adl 2 differemt backgrosnd so she photo,” Robeorts wvs
* Bt it i very hand 1o Gl & horse oo of 3 phose whan he's standing in
grass o i froen of o hackgrensd with » bat golog on”

Giaphic Jdessgners can do & lot with photography, et can'’t sink
tnraches, potirs sut Sally Haretwm of Sally Haernon Fagaine Photog-
raphy and Adversiing in Fors Waorth, Texas

“Io thos day and age, people thask you cmm de amythime.”™ dhe sss
“WWe con mlpesn for wnsbor and comirast o 3 cortain point, bt we o'
take Ratle sary pacesres, expecisily thone with the wond PROOE” scrom
i, sod blow it ep for an ad ®

Which hnags v 10 2 very lmporsase poose— hewany of coprnghe



Abowe M1 Dus wel-done Blach and whne 22 caes buller 2oines 10 dosw the oye
Gowve The pmpe 13 1he Wik at wis vator

R0 Serphery ottty Sanlive ond 3 Lo Qe pmom o whie (paie vt Tuy
ad mard O & Magarre

wlraagement. Koose what nighes vom 2ave 30 wae the photogriph. Ak
the photograpber il your pecture purchase iclodes perisasion 1o wse
the phosograph in yoer prmt ads and on your Web wte.

"Who wwns the phosograph’ Where did you get your picturs
frowns ™ asks Cursis Manthews, director of oparations with Comboy
Prdiindeng Gronp “1F shere’s 2 sticker v the front o the back of 1he
phosograph, we will have s follew up with qoestions so protect the
mtcgrity «f the phocographer®

And, says Essich, of yoor bsdper docnt allow for » profosssons|
photographer, st leat pet soanie help

“Think about yoee photography,” she sy “lake 3 frsend vut there
aned hrve Mo Dl vore. Be's oot 0 onve oo ol Ty 1o sl s
photograpliy. Pay stteotion o detads”

Beyond the Image?

\ phyotns iy drwe readors ime an o, bar other edomeras of & prim
ol are sho impoctam

*Utilize well-wrmsen copy, ™ sayy Park. “ A well thonagheout immcwags
i wha vow'ry posag foc Dy oy 1o tell them everythmg sbons yoer
beasness in o o)

WWellomrvon copy can prabi somsdones smermon. De fresh and sew,
o't rouse whats in odher adn”

Park alws vy reading the ooy soveral noes

“Resd o 0 1 pom Ao sothomg abeoust yomr opeeration s pragram
andd soe 1f it trurkes semve, ™ she savs “Tlotr T sotstse vome resders akteady
Enow you in the indusery. Your could get the sew gay who dooa’
ko "

Be indommuative wath youm tean, osever, Jony et your o b teny
heavy

“I'n & S belagver that you can pu way e seach tear moan ad."
says Roshorne, *Senpdivns i 2 boe hormor, Grive the koy mbormanon, then
provide contact mumbers o Wb shies. CGiree them i emomgh so they
want su call. Too meach text roaddicos op s al.”

Flosdlines ary sheo vory smporzast. Pay sttention 1o how thae ul w
gomg 10 bonkowm o paldcanom, ind wdiee dlomenrs—unch a2 carchy

Patver odeeril e Tw
power of good phetes
Irages such m the orw
sbone A whah Tha Morwe s
wirh drw O o and 3 fomt
#on rot comectly placed, o
bave 2 egarive et
et L I N e
rage. soth m the photo on
the =ght, propecly vhonn
the horse s snpreison wnd
(S L

ur seniguchy placed head.-
line—ca make your ol
wiand own
Additiesally, when
vonehureng the viwal ¢

e vogether ro form
i al, dent overine graphic offccn,

Dot try t e every praphic featare and special effoct that
wvatlable im the seftware,” was Park. *10 s misch gromg om and yous
ey berw where ns b

“Create o focal ot Bor o reader’s cye to grab ™

Brand Your Product

As yore peace the ebements of year ad sgether, decide s readens
WAl Knverw the add bs yromes,

“Create comiuoncy in your sdverenang,” says Hlarrnon *Stick with
8 Jock, Thae look can be tweaknd or spdaced, bos mantain your raach
logos, cortaim colors of & name logo for & horse. Youe Larm o stallon
shorili] be emily ilestsbal when o reader i flippeng the page ™

Mamtaming a comunent look 2l creates 2 prowsce of yosr honw
or perodoe

“Paychalopoully, by keeprg the same bk, poopde uncomciondy
sooczate yone ad with you snd yosr hosses,” cxplasas Harruos

*1f you o't have 2 Jogo 1o o on cach al, and 10 plac v basines
vands, cage, packores, and ather nems, creae ome,” says Bramdey, “Keep
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s Q.

Logon scveve nime Aeiograion Ahw they e used 0 magaiTe sy logee te
o comtritute Lo #n Sdveriaiy) Cumpage on Bews Lah i jackets and capt

with i, Don'y change the color of the bogw, and place the logo i »
sireilar hocatson vs every sl M yom can’y be sdentificd. coaumen gt
frucerested and saove 0"

Conumency, howover, docnt mesn you cant dunge wp your s

*I encourage clients 1o chanpe wp thar adveriiviog and heep It
frend, " sy Roderes, “1 dons recosumend chents run the same ad three
monchs in 3 row, T ehand twe momths is Icerer. Bot keep your general
themse for marne and bogo recognition. You want cvery i so kaow
wha yom are when readors sov yver ade”

On the cnher Rand, cxpern SnT sigpest & new ad cach momh

“Yiows b’y hove 1o change the ad every tioe,” sy Hinfl Owen. * A
alyve the simmatinm. Doos the sl will make e for whan yon're pad-
ingg and thee time of year? Fveryone Suln's soe the sl the fird tine”

Ao cmmpider yout target smbence and vhe nming of your messsye
when yom place prer ade. For cxarsple, ff yous are pevencamg & sallivn,
et yomte b st (0 Novermher anl Docemilar, whes poseatsal cntos
e Togin swcvang thait brvading opricns. But of yoo're on & hmital
bredgen, dom's atart sdvertiting umil the becedag seasen, Yim wany
v mls 10 b seew whaen broeding comraces see madol s,

Knowing yeur target ambience b absa immpoctant in desermining
whae pelication 1o advenise in

*Phckow hervs Msestsonpremdyvesradvertivinpbolan, “Fadchsays. "G
tnhmodvhmmpmn.lﬂnma&nhumml-lnlhc
hackud other prddicotias Thatbrepnyoon produ isthy puldiceve ™

Promoting Sales, Facilities and Shows

Aoctoncer Dave Hammond of Sheuglc Springs, California, wtilices
print advertining to ammosnce upomeng hore aled

“} srare with an ansoasconcnt sd,” Hanmond esplaine, “Then,
et 1o 1he salle, | plan ads that feature specific sale horses. | dlso
encrerage comigtves fo shveriie thee ale hores thesuedves. Hlow -
ever, promoting the sale of 4 lirge nunber of horwes can lead so 5
wvt-Boavy ad

“1 abem for » senple bon dhogant ad | use the mamitomtn smvam of
mfomnastien scoded 1 hring 3 reader 3o ssother information soerce,
wich ws mey Web site. Yom andy have 4 second or twn of the reader’s
tiw. Larer, & reader maghn e the ol an o reference somrce, for a
phame earmber, 8 Ao oo the Wb e ”

Hasmnd abo vaggests goond (haten for e hores

“Vout want the right hook in phusten, net & borse standing there a1 4
Dad e, e sap “Te's g o thee comignons 1 bl thessselves by

an sessrvats At S WvleE L WY

L — -y

- W B— s -

Make Your Effort Count!
nhwﬂdﬂk““u“m‘nﬂnh
need 10 be mat foc an advertsement 33 prirt propedy. Fales o
reet these 3peciSations Can reselt in 3 poorquaity ad, an uhappy
- Cuntomer anc] e wasted

i you hwro 3 peofessonsd desgner to bulid your advertserment,
charces we they sre farrilar with the proper format and file types.
 Homwwer, i yiu plan 10 design an ad yournsell, heve e 2 few tps Som
Cortin Matthows, descior of cperntions at Coamboy Publabing Group
i Fort Worth, Texsn, (the home of Perormance Honel

* The resclution of should be 300 dpi. The dgs for
dots per inch] rdess o how mary pinsh make up your photogragh
The more pieels, T sharper $he image.

* Logos or photographs pulled from & Web st wre By not
it rieelly Mot Web shes opesice ther photographs to 72 dpd.
nd photographs rewd to by 300 dis for qualty grivting. Occasen:
#ly, companies or wil provicle & ek t high-rmohs-
ton documents o & media ML on ther Web she,

o ¥ i cammes shoots & 4ty 5inch. 300 dpé h”‘
oot well at that se. However, I the 300 &l mage
sm.aww.umu—amamnu
fowar pixcls per inch sow that & 's ¥ now tads the bask
criveria for an ad and will sppese cut bnahdl.oh-
feachition pictise when prnted.

mmm.wmﬂ-‘dﬂnmhw
hﬁyﬂuw“bmhmﬁ
hhogslhulhvmh Mhalhood the phrotograpin an

be enliged.

* Coler formats should e CMYX for 2 color adl, or grayscale for
auu&uwmummd
#oukd be comwerted 1o CMYK for grinting.

o Prefemed e formats s POF anc THF documents. The mose
camensready an ad s, the better, especially Il you're siming for a
camens seady discourt. Orfver S formats sccepsed by Cowbioy Pub
Intng e Ouark Xpress. WDesign and Adcbe ihatatcr Programs
Bat might be scceptatie ndude Corel Draw and Freetand, bet
S wrt deparsment needs to be notfed shesd of Tme for prefered

g
* Filed that s not acosptabie ndude: Microsoft Publishec My
cesclt Word, Excel, or Power Port. Thase Ses cannct g0 dectly
160 e maganre, However, shermonts provided in these Sles an be
wsed 1 rebuld the ad by the Cowboy Publashing art department.
o \deally ermbed ol fores in the ad. PostSaript fonts are prefermed
et can be printed with newrly 8 100 percent soccess rate. f the ot
# errbedded. TreType for can o werk. The ot dapartment o

m-wmmmo&u’auumu 3
|

e errbedded n he

St e boow in good conditios and making are their photin
shere thett homse ogual 1o or lamer Thas e indaary standands. Foople
who are mxrenful at scling hoeses, whether o' ot s soctnn o poi-
vate sreay, prommots their borses ™

W yondve orying o draw attention o your facibey, sell readors what
yorar place hun e olfer, sugpests Parns Goson of y Design m Goalley,
T

“Whiether wr's your ssalhy, R Sockuge, or mmsdispls srenas, show



youar Dacihey i yvnr sl™ ohe s, "\ g priomere of the faaliny can
really enhance the »d.”

Gostin sl recormmeads promuoting an svent seversl months
sl

“I there bs an erary deadine, get an sl o covple of issues polon 1o
e deadline tu give nidors mudaple uppoctimities bo cnter yunr shorw,”
vhe s,

Utilize Sales Reps

Not strre where 1o atart® Yiowr sdvertisng sales repeoseatative w4
grem place o begin. Some puldcaoons will oven create your ad for
YO B0 CNIT S OORE

“Coet mdvace,” sy Esmbch “M vom ooy alfoed 1o hee soencond oo do
e all, talk o your sales rep for indean =l veggevom.”

Unberstand the raves yout sve spustan] for vanows advertiing opoama.
1 yons plan oo tunming seversd ads, ched s ustime and |} aime
ratos, 2 catncra ready docoutes,

ﬁmm ratos can get you a 10 sw 15 percent dcoamm,”™ saps Gos-

* A, check inme disooares for canera-svady ads \l.-g cnepanies
nlln o Bt of yomar il arvives peady bor prmning.*

1 thes i yourr first sestiogg o the wordd of sdverening, start hookang
3t ade, lacltknpmhhnnl&m\lnh Teat thine pa'nnnuul
wora] Shem po vour designer, whother ith s agency or the magnine's
it depurtiment

“ the chent has 2n wl they hike, v if they wart v shewch soane
thing oot 1m 3 cockiad maphes, seoad 87 says Masshous “\We swapn
ke soggesmons became knowing whar their expectanims arv halipe
s gt sanal.”

Tie It All Together

*Cioend print sdvertivng i msporsaes, bt yos soed goosd folhiw 1p
Informmaseon,” vy Taslor, *When an sl peserines 2 phone aill, be
peepaeed with orher infoesmanom or send that potential diem. A well
Some Weds site o very ispoetam soder.”

Ubising 2 Wels site albones 3 pemermtial ouecener the chsace 10 ol
more infoetnancn abomst your bore o prodoct, without detserng 4
peiee ad

“Fhe the bighleghas bn yonr ol and refer pocple s your Web vite,”
sy Harron, “If yom dea't have one, ger one, There, multple
photen, wins, informaon on wooessfal offspeing, ac. o seal the
w -

And be certam that your ad gves all the ponsbile ways 2 porential
chent cam get in tach with you

“Sometimes, sdvermisers &'t give enoogh contscr isdormation,
whether o' » cell phone aumber, c-eail sddrem or Web wite,” sy
Matthews. “Advertisng cas gencrate comacts, bee i you'ro mor mach-
ahle, you've defeared the parpose. 1f you Lt andy vne pdvome mumslset in
ot al, buat yourve man by that phwne st of the e, perbagn it wodhl
S brner 1o bt o odl phonse mumabser 10 the o™

A proxd DVT) i anveeler way so peomacae 2 borse,

“It can show 3 bone workiag.” seye Tayloe. *You can'y ren » gl
aking el sndl be effective withown 2 comglese promoomal pro-
grom.”

The wurld of sdverusesg has chasged dramaocally m the law 14
years. No ooc over said campagring & horse or producy wis chesp or
ey bt comander everything yoo've meested ths fae Proges provms-
st could cresee o stellar retiern om yuer inveenent, @
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